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INTRODUCTION

What This Guide is About

Hello there! Welcome to Pinterest Marketing 2013 — The eBook.

Over the next few chapters, | am going to run through; How to use Pinterest & who else
uses it (i.e, your market), how to generate leads and sales in a fun, enjoyable way and the
types of content and images you should be pinning daily, plus some cool tools to help you
in your endeavours!

You'll learn and discover the most efficient techniques that will get your brand maximum
mileage on Pinterest. The methods that you will learn have been proven to work for
companies that have been using Pinterest for their marketing efforts.

You will gain insights on the best content to post on the site and why these types of
images get the most interaction and activity in the community. You will also learn how to
build a sustainable Pinterest marketing strategy that will be beneficial for your brand in the
long run.
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If you're just starting out on Pinterest, then please, put this document somewhere safe on
your computer and utilize it as a reference guide, that you can come back to anytime you
need to, to refresh your memory or to get a question answered.

I’m guessing you’re reading this because you have a business or a product and you want
your brand to have a powerful and far reaching Internet presence. If this is the case, then
you probably know by now that social media marketing is one of the most effective
techniques to get the job done.

Facebook is where my career took off and | continue to use it very successfully to this day.
In fact if you'd like to grab a copy of my free Facebook Marketing 2013 ebook — click here.

But, if you want to delve into online marketing on a platform other than Facebook or even
Twitter, then this e-book is for you. Pinterest Marketing 2013 will show you how to
maximize the growing Pinterest community to achieve and surpass your marketing and
branding objectives.

If you want to market your business in a non-intrusive, non-aggressive, creative and fun
method, this e-book will give you all the insights that you need to develop a strong and
interactive relationship with your target market using Pinterest.

Even with no previous experience, you will be able to maximize even the most basic
features with the techniques that are outlined in this e-book.
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How to Use “Pinterest Marketing 2013 - The Ebook”

You'll discover a wealth of ideas and insights in this e-book, but if you don’t apply and use
these concepts on your Pinterest marketing campaign, you’ll be wasting valuable
opportunities to generate interest among your potential clients using Pinterest.

So in order for you to get the best out of this e-book, remember the following guidelines:

4 List down your goals for your Pinterest marketing campaign, make sure that these
goals are tangible and measurable (e.g. increase homepage traffic by 10%,
increase newsletter signups, etc.). It will be difficult for you to know how well your
strategy is working if you can’t measure the campaign’s performance.

[ Create a plan and schedule before beginning your campaign. You will learn more
about scheduling your Pinterest activities in later chapters. It should be noted this
early on however, that without proper scheduling, your campaign will lose
cohesiveness, efficiency and effectiveness.

4 If you've never used Pinterest before, its best that you create a test or dummy
account first to get you familiarized with its different features and commands. We
will only be breezing through the basic navigation of Pinterest in this e-book, so to
fully understand the more advanced concepts you’ll need to explore Pinterest
properly on your own first, or of course you could just grab my video course that
accompanies this ebook. That will get you where you want to be even faster! Click
on the links at the bottom of the pages to see further details.

4 Don't forget to bookmark or take note of the pages or parts that you think will be
the most useful to your campaign so that you can easily refer to these sections
when you're executing your strategy.

M Make a checklist of the particulars that you that you see in this guide that you want
to apply in your own campaigns. It will make it easier for you to organize and write
down your strategy depending on your goals. You may also want to take written
notes as you go along so that you can commit these concepts to your memory
more effectively.

So now you know what the book is about and with your reading and learning strategy in
hand...

Sit up, grab a cuppa, focus & let’s get started!
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THE BASICS OF PINTEREST

In this chapter, we will briefly touch on the basic concepts of Pinterest to give you an idea
of what it’s all about and what it can do for your brand.

The objective of this introduction is to give you an insight of the potential of Pinterest in
achieving your own marketing goals and the kind of Internet users that you can expect to
participate in your campaign activities.

It's also for those of you who were like me a few months ago, asking myself...’"Well just
what on earth is Pinterest anyway?’

What is Pinterest?

Pinterest English~  About~  Login

Categories ~ - Everything - Popular - Gifts ~ - 30 Days of Pinspiration Francais

Plnter.est is an onllng pinboard. m Login Portugués (Europeu)
Organize and share things you love. -
utsch

Pinterest is a social media website that acts like a virtual pinboard where users can “pin’
creative and interesting images that they find all over the Internet. Users can also upload
their own images from their computers and share them with other “pinners” on the site.

Pinterest users can create “boards” that follow certain themes to organize their pins.
Privacy settings can be customized for these boards for more targeted visibility.

'
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Users have the option to follow other users to stay updated with their pins. If they only
want to follow specific topics or categories, they can also choose to follow single boards
within a users account. Pinterest also allows commenting on the pins, which is a great
feature to increase interaction between pinners.

The images are often linked to external sites set by the photo pinner or uploader - making
pins an effective way to generate traffic to your website. In later sections, you’ll learn how
to make your pins more appealing which is essential in getting the most mileage out of
your Pinterest campaign.

Put simply, Pinterest is a ruddy great online collaborative photo album where each user
can share interesting images about a wide variety of topics with other users. Its power is in
the fact that firstly — everyone loves to share photos right? Remember hours of pouring
over old photo albums with your folks & friends. We LOVE it. Hence why photo sharing
has become the No 1 activity online and why Pinterest has grown so rapidly!

But it doesn’t end there. Add to that, utilizing the right keywords in pin descriptions, linking
to fantastic, high converting landing pages, sales pages or amazing content, your pins and
boards can not only have a HUGE affect on your referral traffic, but they could even make
it to the top of search results on Google or Bing.

So let’s have a look and make sure your market is on Pinterest, because even the tastiest
steak doesn’t look good to a vegetarian, in other words you need to be putting the right
message in front of the right people.

G- T
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Who Uses Pinterest?

All Internet users can create an account on Pinterest, but not everyone is taking the
opportunity to do so.

Unlike in Facebook where you'll be able to find users of all ages, races, and genders,
Pinterest is used predominantly by women. In fact, 97% of Pinterest’s over 11 million users
are women. Almost 27% of all Pinterest users are aged between 25-34 years old and they
spend an average of an hour and 17 minutes on the site.

Also, up to 37% of the users belong to the $25,000-$44,000 annual income bracket and
50% of all users are parents.

Here’s some more great facts and figures:

[4 Pinterest is able to generate more website visitor traffic than Google+, LinkedIn and
YouTube combined.

[M51% of social networking users prefer to use Pinterest over Facebook to connect
with other users with similar tastes.

¥ Pinterest users are prolific shoppers. They spend more money on more items more
frequently than any other social networking site except for LinkedIn.

4 Up to 47% of online shoppers from the United States say that they have purchased
an item based on a recommendation from Pinterest.

[ Close to 81% of American online consumers trust information, recommendations
and advice coming from Pinterest.

¥ Out of all Pinterest users, 21% have purchased an item after they saw it on the site.

[ Over 100 brands use Pinterest for their online marketing campaigns. Examples of
these brands are Etsy, Pillsbury, HGTV, Vogue Magazine and Lowe’s.

¥ Pinterest users on average follow 9.3 retailers’ online updates which is more than
Twitter’s 8.5 and Facebook’s 6.9.

4 Shoppers who were referred by Pinterest are 10% more likely to make a purchase
than referrals from Facebook. They also spend 10% more than other referrals.

It's important to note that while e-commerce on Pinterest has been steadily improving in
the past year, your campaign’s success will still heavily rely on your plan and execution.
The odds are in your favor however, as more and more Internet users rely on Pinterest for
their shopping needs and spending inspirations.

How is Pinterest Used?

Now that we know more about Pinterest users, it's time we learn more about how they use
the site. In doing so, you’ll be able to gain an insight of what will make your campaign
more successful based on the habits of Pinterest users.

e
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By now you should already know that pinning and “repinning” is the main activity that
makes Pinterest the virtual pinboard that it is. Over 90% of all images that are in Pinterest
are repins. Repins are essentially just like the sharing feature in Facebook wherein the
images that other users have pinned are shared on your boards. You can add your own
description and even include links to your website.

Let’s first look at the most popular topics on Pinterest in the past year.

Food

Arts & Crafts / DIY projects
lllustrated Arts

Fashion

Interior Design
Photography

Humor

Just like on other social networking sites, there are also popular Pinterest users who
actively post new material every day. Because of their activities, they get the most
followers, most repins and the most interaction for their content.

On average, a popular Pinterest user has 2,673 pins, 34 boards and 300-350 followers.
The top Pinner at the moment has over 11 million followers.

The Pinterest activity that takes up the most of users’ time is of course, pinning and
repinning. About 83% of the total time they spend on Pinterest is concentrated on this
activity while only .6% is spent on commenting.

The majority of the images pinned on Pinterest come from Google searches. The second
and third most popular way to add images is through user uploads and Etsy, respectively.

As mentioned earlier, the majority of all images on Pinterest are simply repins. This reflects
the virality of content within the community. So if you have an interesting image, it has the
potential to be repinned by your followers and repinned again by their followers and so on.

Rules of Pinterest

Much like any social networking site, Pinterest also has rules of conduct and basic
etiquette that all its users must follow. Although Pinterest has created a separate terms of
service for personal and business users (more about this in the next section), there are still
general guidelines that you should keep in mind while using Pinterest for online marketing.

4 Don’t post other people’s photos without their permission. This especially
applies for portfolio images of professional photographers, illustrators and/or artists.
If the images are copyrighted, it is against the law to use them for commercial
purposes without the consent of the owner. Always check copyright licensing before
posting! (If a website has big Pin It buttons all over it however and is encouraging
you to pin, I think you can take that as a pretty good indication it’s all good!)
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4 Credit your image sources. It is basic Pinterest courtesy to provide a link to the
original source of the photo or at the very least, mention where the photo was
pinned from. Do NOT pass the image off as yours if it's not. That would be stealing
and infringing copyrights and intellectual property laws, especially if used for
commercial purposes.

4 Be respectful. Interactions will occur throughout your campaign. To this end, you
should always be mindful of your words and actions. Avoid offensive, foul and
coarse language when commenting on pins. Remember that Pinterest is one of
your selling platforms and even if you're not doing hard selling as you would in a
physical store, there is still salesmanship involved in your interactions. Be nice.

4 Be guided by Pinterest’s Terms of Service to know what types of images are
acceptable to pin. In general, any photo that contains nudity, hateful content or any
content that suggests or encourages self-harming by any means are not allowed to
be posted. If your content was reported by another user as violating the ToS, your
pin will be removed and your account may be suspended.

4 Only provide links that are relevant to the pin. Don’t pin an image of a puppy
that links to a website about make up. Not only does it waste Pinterest users’ time,
it can also be considered as spam content. Be sure to provide correct links on every
pin that you post. In the next section, you’ll learn about the ideal content to pin and
how to properly link your pins to the right websites or landing pages.

We will also discuss essential pinning rules that you should follow for your campaign. This
includes post frequency, adding pin descriptions and using keywords and SEO.

Firstly though let’s talk about the money!

I
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A QUICK START GUIDE TO LEAD AND
REVENUE GENERATION ON PINTEREST

* % %

This section is a basic guide on the different techniques used to generate leads and
revenue from Pinterest. In Part Il of this e-book, I'll be walking through the different ways to
plan and execute a Pinterest marketing strategy that will reap long-term benefits for your
brand.

Late 2012, Pinterest opened its doors for businesses and brands who wish to tap into it's
growing network of users. (Yippeee!) Please note, the revised terms and conditions state
that any individual who wishes to open an account with Pinterest with intentions of using
the site for commercial objectives should open a business account and agree to its terms
of service.

The good news is, if you already have a personal account registered with Pinterest, you
can easily convert it into a business account if you so desire. You can also create a
completely new business account and start building on it from the ground up.

If you take a look at the videos which accompany this ebook, you'll watch over my
shoulder as | convert my existing account into a business account.

There are some things to consider when you’re deciding on whether to start a new account
or to convert your existing one:

& The number of followers. If your existing account already has several hundred or
thousands of followers, you may want to simply convert your account to avoid losing
them. If you would rather start fresh, be sure to send announcements and notices to
your followers (or tag them using the @username feature) so that they can easily
follow your new account.

[ On the other hand, even if you use your personal account to promote your
business, if the URL that you use does not mention your brand, you may be better
off creating a new account. You want your Pinterest URL to be pinterest.com/
nameofyourcompany instead of pinterest.com/yourname to make it easier to
remember and identify.

Sk 3+
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Carefully review your existing account before converting or creating a new one. If you don’t
have a Pinterest account yet, you can go to the Pinterest for Business homepage and
register a new account.

Ideal Content

While finding images on the Internet can be simple enough using search engines and
other photo repositories, finding the right images that will catch people’s attention is not as
easy as it sounds.

Based on several studies conducted in the past year, there are some types of photos that
get completely glossed over and ignored. For example, people will pay more attention to
pictures of real people and will skip over generic stock photos. Another example would be
images that have a low resolution or are overly pixelized. Notice that in Pinterest, the most
repinned images are those that are high-quality, high-resolution and have very little
pixilation.

To know which types of images are the best for use on Pinterest, be guided by the
following tips and tricks of the trade:

M When showcasing products, make sure that the product is artistically emphasized.
Pinterest is not an explicit shopping site like Amazon and generic catalog photos
won’t be able to catch users’ attention when it appears among more creatively shot
products.

Crescent Moon Necklace 14 karat Gold

One day closer necklace deployment
Filled Chain by madebymee, $20.00

jewelry usaf by AtEaseDesigns, $27.00

E |

. - .

In the examples above, the sellers took the more creative approach in featuring
their products. Even if a user is not looking to purchase these items, the images
themselves can still appeal to them and have a higher chance of being repinned.

™ Alternatively, you can showcase products in a simpler, more elegant way using only
a white background.

-
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The One & Only 252 Uttimate Palette
from Coastal Scents! $39.95. Oh my
So adorable H Leggings ($40) ¥ liked on Polyvore ’ES

- o »

As you can see in the examples given, there is very little else in the pins besides
the products. This is a more straight-forward approach without being aggressive or
over-the-top. If done right, simpler is better in Pinterest.

4 Another way to feature products is to use compelling lifestyle photos. Shoppers are
interested to see how specific items will fit into their lifestyles. When shopping
online for clothes, for example, shoppers won’t be able to try on the clothes so they
won’t have a chance to see how it will look on them. The photos will give them the
visuals that they need.

glow stones.....glows at night after
soaking up the sun all day

FELICTY & COCO Stripe Jersey Maxi Living room
Dress | Nordstrom #JuneCatalog " 1

Another reason why compelling photos work better is because they are simply more
visually appealing, and on Pinterest, the images capture the users’ attention. Even if
they’re not actively looking for something to buy, the image may suggest a need or
provide inspiration for a future project.

4 Pin photos that are relevant to your brand, even if the photo does not include your
product or your services. For example, a doggy day care can pin (or repin) images
of dogs and puppies in their natural setting — whether at home or at the park. Even
if it doesn’t include or even mention the services and products that it offers, the pin
is still relevant to the brand.
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black baby pug big hair

Another example is a hair salon that pins DIY braids and hairdos. Users will be able
to use these pins on their own boards and add to the images’ virality.

M Humanize your brand. You want your followers to know that there is a human being
with a unique personality pinning the images. This is your chance to let you or your
brand personality shine through and connect with your audience. This is a good
opportunity for you to enforce your brand’s vision and mission using high quality
images with inspirational quotations or professional photos of your team in action.

YOUR JOURNEY HAS MOLDED
YOU FOR YOUR GREATER GOOD,
AND IT WAS EXACTLY WHAT IT NEEDED T0 BE.
DON'T THINK THAT YOU'VE LOST TIME.
ITTOOK EACH AND EVERY
SITUATION YOU HAVE ENCOUNTERED
TO BRING YOU TO THE NOW.
AND NOW IS RIGHT ON TIME.

A o Zebra &

Your journey has molded you for the
greater good, and it was exactly what
it needed to be. Don't think that you've
lost time. It tock each and every

ed by Tav situation you have encountered to bring N
JB:nnEa” Karan Photographed by Taylor you to the now. And now is the right 5-crgecus p-hctc cf:':eccr alan
time. #quote rnament Exchange Party #ornament
#party

4 Pin content that follows a certain theme to create an organized board. Remember
that pins can be organized into a folder called a board. You can then search for
images that follow your particular theme. Here's some great examples of themed
boards.

T
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Christmas Decorating Holiday Entertaining Handmade Christmas Holiday Favorites New HGTV Dream Ho,
13¢ 62 pin 155 pins - A % -

HGTV Magazine Garden Closets & Organﬂ ation Design Happens Blog Daily Delights
36 pins 438 pins 290 pin

Tt

-mn . g
A ' _
ka1 !Ekﬁ%'@ EETh

Follow Follow Follow Follow

The boards above are from HGTV’s Pinterest page. Notice how pins are organized
into specific boards that will make it easier for users to find the images that they

need.

Another example is TOMS’ Pinterest page. If you'll notice, not all the boards feature
their products that are currently on the shelves, it also boasts of the creativity of its

followers and their variety of inspirations.

TOMS x Movember How We Wear Them: T. TOMS Eyewear, Person Every Stripe Tells a Sto.

Follow Follow Follow Follow Follow

PLAY I am happy to see Style Your Sole roc v {inspired} Fall 2012

Follow Follow Follow

Follow

TOMS Wedding

™ You can also create boards to feature your products organized in a user-friendly

way.

4 Don't be ashamed to repin images. If you find interesting and relevant pins on the
site, don’t hesitate to repin them to your boards. As long as you credit the original
source, you won'’t get in trouble for infringing on copyrights. You can even create a

board that is dedicated to repinned photos following a certain theme.
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Follow Follow Follow

The image above shows three of Lowe and Partners’ 28 boards. Those three
boards are full of pins that are repins from other Pinterest users.

4 If you have ebooks and slideshows on your website or blog, covers for both can
also be pinned on your boards. This is a great way to advertise written materials on
your site to gain more views and traffic.

It is worth mentioning again that your images MUST be high-resolution images that are
appropriately sized. Too small or too large images can annoy and turnoff the users that
you are trying to appeal to. To get an idea of the type of images that are acceptable to pin
in terms of quality, explore Pinterest and review the different pins that catch your attention.
Immersing yourself in the site is the best way to get a pulse on what will work in your own
campaign.

In the next section we’ll look at some tools that you can use to find and gather interesting,
creative and catchy images for your pins.

Cool Content Tools

There are simply millions of images and fantastic quotable content available on the
Internet. These fabby tools help you to easily convert images / text into Pinteresting
images just for use on Pinterest or to save and add to your website for others to repin!

I'm so in love with cool tools that make our lives easier, | actually dedicate an entire video
in the video course just to show you how to use these!

™ Pinstamatic. If you're familiar with Instagram photo effects then you'll be able to
use Pinstamatic easily. It allows you to create quotation images, add stickies to
photos and post Spotify music. It's super cool!

.I : . .
H : | ! J |
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&¢ THANUS TO @PINSTAMATIC

I MIGHT BE MORE ACTIVE ON @DINTEREST ;-) ~@HRILUS 9y

Pinstamatic was born on March 28th 2012 in Brighton, Sussex (UK).

Its goal is to help you get the most out of Pinterest and to become the
first port of call when you want to add content to Pinterest.

We've got big plans for Pinstamatic and we'd love to here from you so
please @mention us on Twitter with your ideas or drop us an email on
support@pinstamatic.com

CONTACT US /3= |

006

4 Percolate. Percolate is one of the most useful and powerful tools for marketing
campaigns on Pinterest. It organizes your content and your content history and then
use an algorithm to show you which types of images resonate the strongest among

your followers and the Pinterest community. It is a paid service but you can request
a demo before signing up.
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We map a brand's interest graph against 6 million+ sources

4 ShareAslmage. Formerly known as Pin A Quote, ShareAslmage allows you to
highlight text on any website and then convert it into a text image that you can
easily share on Pinterest, Facebook and Twitter. The Pro Version goes for $6.99 but
you can try out the Free Version first before making a purchase.
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4 Snapito! This tool allows you to take snapshots of entire webpages and easily post
it to Pinterest. All you’ll need to do is to enter the URL of the website and click on
the ‘Snap!’ button.

m Snapito! example.com

Would you like to help test our latest tool? Please pop along to http://pinstamatic.com then.

Just enter a website address into the box above and
click on the Snap! button to take a screenshot.

To pin a website on Pinterest just use the dropdown
on the right of the Snap! button and select either ‘Pin
to Pinterest' or 'Pin Full Page'.

We have also prepared an example board showing
some pinned websites of exciting new startup
companies.

Alternatively drag this (I - (N

bookmarklet to your browser bar.
For iOS users see our Pinter kmarklet guide.

Once installed click it to send any website straight to
Pinterest.

If you'd like to take a timestamped snapshot of a
website try the "Timestamp' option in the dropdown.

This not only creates a timestamped snapshot of the
website for you, but it also keeps a record on our
servers so that you can later prove that we took it .

To download a web page directly to your desktop
you can either select 'Download' from the dropdown
or alternatively drag this

bookmarklet to your browser bar.

For iOS users see ou kmarklet
guide.

Once installed click the bookmark to download any
website as an image.

There are loads more. To see my demonstrations of these and more check out the video
course.

Now that you know the type of photos to post and include in your boards, we will now look
at how best to use those images through proper pinning frequency and activity schedule.
In the next section, you will learn the importance of scheduling your pins to maximize the
potential of your Pinterest campaign.
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Pinterest Posting Strategy

Although Pinterest is a visual social networking site, it doesn’t strictly end with the images.
Remember that you also have 500-characters for the image description and in this section,
you'll learn how to use that space to your advantage, among other key areas in your

Pinterest profile.

Let’s first start with your pins.

In the previous section, you learned about the best types of content to pin and include in
your boards. Assuming that you have your image on-hand and ready to publish, you'll see

these fields:

Add a Pin

http://25.media.tumblr.com/tumblr_lez8mowCW'

Pugs

o=

— Prev Nex

t—

Find Images

v

If you pin an image from another website

Upload a Pin
Choose File | @-stuff-no-on...ero-sleep.jpg

Youss wet esmeciaLy .

Inspiration

If you upload an image from your computer
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Admiration v

anity Fair cover in 1914

When you repin an image

The dropdown menu is where you'll get to choose the board you want to pin the image to.
Below that is the description box where you have 500-characters to use to describe your
pin. This is where you can use a couple of tricks to make your pin appear in search results
of Google or Bing.

M Use keywords in your description. We mentioned earlier that pins and boards
can also appear on search results in Google and Bing. In order to have your content
appear on the first page of search engine results, the best way is to use SEO
techniques. One of which is using keywords.

You'll need to do some research on the best keywords that will get your content
noticed. Of course you’ll also need to ensure that the keywords are appropriate for
the image that you're pinning. You'll need to take into consideration your goals
when deciding which keywords to use with which pin.

Strawberry Champagne Punch -
perfect Christmas merning beverage

25 DIY Handmade Gift Tutorials” Ideas
for Christmas

i - o
Share This Document! Sy M 8
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[ Write engaging captions. A catchy caption would only help get a good pin noticed
and repinned so squeeze your creative juices to make your pins popular all over

Pinterest.

DID YOU KNOW... If sent to address by
Dec 10th, you can get a REAL Sew a boa to the bottom of a tutu skirt
5&2‘?::jz;i”?e;j::‘sﬁj;:‘z:: :fe'e Too cute! You could do this to any skirt
here . or dress-Love this

Even if Pinterest is a mostly visual site, users still take the time to read the
descriptions. Witty captions can greatly help in making your pins go viral.

M Use hashtags. Just like in Twitter, hashtags help Pinterest users to find content
simply by searching for specific words or clicking on hashtag links.

Wedding in the woods by estelle
#forest #wedding #nature
#outdoors

The main difference between Twitter’s hashtag system from Pinterest’s is that the
images are arranged according to its popularity. The more likes and repins that an
image has, the higher it will be listed on the hashtag list. Using hashtags, you make

it easier for like-minded users to see your pin.

M Use the @mention feature. Again, just like Twitter, you can use the “@username”
command to tag or mention someone on your pin. This is where having a good
relationship with top pinners comes in handy (more on this later). When you

@mention another user, your pin will automatically show up on their activity log.

FASin) 2+
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Be careful though, mentioning all your followers on every pin you post can come off
as spammy. Remember to use this feature thoughtfully and only include followers
that will be ready and willing to generate interaction for you.

™ Include a call to action phrase in your description. A call to action is essentially
a simple phrase telling your followers what you want them to do. On online
advertisements, the call to action phrases are typically “Click here!” “Buy Now” or
“Subscribe Here”. On Pinterest, you'll need to be more creative and subtle in order
to capture the users’ interest.

Erase hard water stains with a
lemon...and other tips to naturally clean
your bathroom.

get in shape.

It is already understood that you want users to click on your pin so the typical call to
action phrases are not necessary. In the examples above, the phrases actually go
beyond the pin and involve actions that are to be completed offline.

4 Don’t forget the links! The images or pins should link to either the content source
or one of your website’s pages. When users click on your pin, it is because they like
your photo enough to consider repinning it and/or they want to know more about
what’s behind the image. Either way, properly linking pins to the appropriate
destination is essential to generating leads and creating more traffic for your
website.

With your pin optimized for Pinterest marketing, let's move on to your boards.

When users go to your Pinterest page, they will first see your boards before your pins.
Look at the example below which is the profile page of Whole Foods.

TR
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Pinterest English ~  About -  Login

Pinterest is an online pinboard. Join Pinterest » ocin
Organize and share things you love. 9!

......... -
WH?)LE Elxhole Foods Marketm o e P—
FOODS. [ B N .
NS
@ - Kristen Hess (The Artfu...

WAL, OTR

PUT THE Fo
SPARKLE
IN'YOUR HOLIDAYS )
":n_- mmmmm PARTY . ot e =
W oy KE

Everything on the profile page is not there by accident. Each component has been
carefully planned and placed - including the placement and titles of the boards.

‘
+
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Here are some things to remember when arranging and creating boards:

™ According to an eye tracking study on a Pinterest profile page (like in the sample
image earlier), the eyes move from the top of the page down to the middle.

Q
o
s;"
l o .

Source Mashable.com

The blobs of color that you see above indicate where the eyes move throughout the
page. Warm colors mean that more attention was given to that area as opposed to
the cooler colors.

As you can see from the eye tracking map above, boards that are placed on the
upper left hand side of the page got more attention than anywhere else. This is the
prime real estate for the boards that you want to get noticed by your page visitors.

Remember that you can rearrange your boards any time and as often as you'd like.
If for example you want to feature Holiday-themed boards for two to three weeks,
place those boards in the prime areas for that duration. After that period, rearrange
your page and replace the Holiday boards with other boards that you want to
promote.

4 Create focused boards. Focused boards are essentially boards that have a lot of
pins in them that follow a specific theme. Unfocused boards on the other hand are
boards that only have one or two pins in them and look disjointed. You need to
project cohesion on your page; otherwise your Pinterest profile visitors will find your
brand a bit unkempt and unprofessional.

Here some examples of profiles with focused and organized boards:

‘
+
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Pinterest is an online pinboard. e —
B . Join Pinterest »
Organize and share things you love.

T GE Appliances

A\ We're pinning fabulous recipes; amazing designs; behind the scenes images of
\ ~1 Y our products, factories and people; and so much more! Visit
www.geappliances.com/buy to find a retailer near you

— @ www.geappliances.com @ Louisville, KY

7 Boards 76 Pins 0 Likes Activity

(})[ntepegl English ~  About ~ Login

Back in the day Tis the Season FABULOUS Kitchens News, New
> 2 Pre 34 pin:

Login

Following

- Vi Taylor-Mueller
Frances Sinelli
F Jessie Devine

186 Followers 205 Following

s, News Turkey Day

Even if GE Appliances only has seven boards, each board has enough pins to keep
users engaged. Source: GE Appliances

Pinterest

»77' Air Canada Official - Officiel

A collection of inspiring images on travel, aviation and our history. | Une
(6 i a collection diimages inspirantes sur le voyage, l'aviation et notre histoire
@ O 0T: 45.4557738,-73.7502343

AIR CANADA

8 Boards 1,206 Pins 29 Likes Activity

75th Anniversary - 75e An. Canada Asia/Pacific - Asie/Pacifiq The

Air Canada's Cinematic Ci. A picture speaks a thousan. Vintage Ads - Affiches et

For longer hops...
she’llneed our wings

English~  About v  Login

Pinterest is an online pinboard. m Login
Organize and share things you love. 9

Repins from

fig Megan Staley

1 Sarah Chong
S
& Patrick Karsh

283 Followers 1 Following

Americas - L'Amérique Europe

Air Canada uses its Pinterest page as an online travel brochure for its top
destinations. It also shows photos revealing the company’s proud history. Source:

Air Canada
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Pinterest English ~  About ~  Login
Pmter_est is an onllne pinboard. m Login
Organize and share things you love.
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Cold Stone Creamery

13Boards = 309Pins  166Likes  Activity 2,091 Followers 195 Following

Signature Creations by Co. Shakes by Cold Stone Cakes by Cold Stone Minterest
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TEE s AN
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~ " M1

For Your Little Creations

Cold Stone Creamery’s Pinterest page not only has focused boards but also boards that
reflect the brand’s lifestyle. Not all the boards focus on the products, but also on what its
followers enjoy seeing. Source: The Cold Stone Creamery

4 Let your boards tell a story. If you want to be more creative with your page, you can
turn it into an online story book that’'s centered around your brand. Instead of
turning it into a catalog-slash-webzine, you design and arrange your boards in such
a way that your followers will need to look at all of them to follow a story.

A good example of this concept was executed by Grey Goose Vodka.

g —
Share This Document! f L@g M 8+
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Pinterest is an online pinboard. m e
Organize and share things you love. 9

Repins from
G reyGoo se
- C. Lennon Kennedy
the official Pintes of GI GOOSE Vodka. You must be 21
4 yea e or older to follow our ent

n Madelyn Vogler
GREY GOOSE
@ » :é- Simone Oliver

12Boards  374Pins  8lLlikes  Activity 503 Followers 161 Following

Paired With Cherry Noi;

£ Eﬁ E@ﬁ b Bl

Ch.3: If Looks Could Kill Ch.d: Cherry Noir With A Ch.5: It's About To Go Dow.

On their page, they have made boards into chapters which make it more interesting
for users to check out each of them.

Also notice the catchy board titles. If Grey Goose used something simpler like
“Mixed Drinks” or “South Beach Party”, would it have the same impact on the
viewer? Witty, concise and creative titles are good indicators if a board is worth
exploring.

If you can incorporate keywords in your board titles, the better the chances that
your content will appear in search results. Don’t force keyword usage however
since the pins within your boards can still be indexed if keywords were used in their
descriptions.

M Set interesting board covers that will give a glimpse of the pins inside. Bear in mind
that board covers aren’t big and to ensure that users will be able to see the photo
details even with its small size, you need to use high-quality photographs.
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L'Occitane’s board covers are colorful and reflective of the brand’s elegance and
vibrance. The style of the photographs is also distinctly French which adds

Pinterest

L'OCCITANE

Holiday Gifts from Pro.

:qvv‘

Yol

nglish +
Pinterest is an online pinboard. m
Organize and share things you love -

Hot Air Balloons

LIFE IN PROVENCE

Source: L'Occitane

cohesion to the boards even if the themes of the contents of the boards are

different.
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4 Once you have published a board, avoid having to change its title because it will
also change its URL. If your followers have already linked or followed the board,
they won’t be updated of new pins and following the links will lead them to a broken

page.

The truth about using Pinterest is that it can be addictive, especially when there are tools
that make pinning easier. As fun as pinning and posting can be, as a business page, you
don’t want to flood your followers with too many pins in a short span of time. On the other
hand, you also don’t want to go weeks without a single update.

You need to create an effective pinning strategy that will help you get the most interaction
and positive response for your efforts. Let me show you how..

Scheduling Pinterest Activities

There are active pinners who spend several hours a day pinning 5-10 images from
different sources and repinning twice that number to their followers. As a business page,
you can’t show the same level of enthusiasm because you want to give your followers time
to browse through and repin your new posts.

For this reason, you need to schedule what you publish. In this section, you'll learn the
different tools and techniques that you can use to space out your time between pins to
help maximize every update that you publish.

Let’s first focus on creating a pinning schedule.

4 Most, if not all, Pinterest marketing experts agree that over-pinning is a definite no-
no. Posting 20-30 pins in one sitting can be very overwhelming for your followers
since it appears on their feeds. (I show a great example of this in the videos). Space
out your pins by limiting your activity to 4-5 pins and/or repins per sitting. This will
give your followers the idea that you are thoughtfully looking for high-quality
material instead of just posting everything that you see.

Access the Videos Here!  Share This Document!



http://www.facebook.com/sharer/sharer.php?u=http://the-sna.com/op/fblandingpages/
http://www.facebook.com/sharer/sharer.php?u=http://the-sna.com/op/fblandingpages/
http://www.facebook.com/sharer/sharer.php?u=http://the-sna.com/op/fblandingpages/
http://www.facebook.com/sharer/sharer.php?u=http://the-sna.com/op/fblandingpages/
http://clicktotweet.com/5a8Bv
http://clicktotweet.com/5a8Bv
http://clicktotweet.com/5a8Bv
http://clicktotweet.com/5a8Bv
http://www.linkedin.com/shareArticle?mini=true&url=http://the-sna.com/op/fblandingpages/
http://www.linkedin.com/shareArticle?mini=true&url=http://the-sna.com/op/fblandingpages/
http://www.linkedin.com/shareArticle?mini=true&url=http://the-sna.com/op/fblandingpages/
http://www.linkedin.com/shareArticle?mini=true&url=http://the-sna.com/op/fblandingpages/
https://plus.google.com/share?url=http://the-sna.com/op/fblandingpages/
https://plus.google.com/share?url=http://the-sna.com/op/fblandingpages/
https://plus.google.com/share?url=http://the-sna.com/op/fblandingpages/
https://plus.google.com/share?url=http://the-sna.com/op/fblandingpages/
http://www.jobarnesonline.com
http://www.jobarnesonline.com
http://www.jobarnesonline.com/adtracking/go.php?c=pinbooklink
http://www.jobarnesonline.com/adtracking/go.php?c=pinbooklink

www.jobarnesonline.com

¥ Because Pinterest is still new (compared with other social networking sites), not a
lot of comprehensive traffic patterns and studies are readily available. However,
experts agree that the best time to begin pinning is an hour before and during the
busiest times of the day which are Saturday mornings between 7:00 AM to 10:00
AM and weekday nights between 8:00 PM to 1:00 AM EST. Posting an hour before
these times will help get you maximum interaction for your pins. However, clearly
that is for a US audience. Depending on who your market is and what time zone
they are in these times may be different. As with everything it's a simple case of
testing & measuring!

™ You will need to analyze your analytics to see what times and days have the
greatest amount of traffic and activity for your pins. We'll get to the tools that you
can use for this in a minute. You may need to do some trial and error before you
can design a more sustainable schedule for the rest of your campaign.

4 Prepare your images for pinning by creating a secret board. A secret board is
essentially a restricted board that only you or your account administrator can
access. Temporarily store your pins on this board and just publish them when you're
ready. You can also let some of your more active followers have access to your
secret board so that they can see and anticipate what you have in store.

Scheduled pinning can be very tedious and stressful without the use of third-party tools to
help you. Here are some of the best ones that are used by professional Pinterest account
curators:

™ Pingraphy. Pingraphy not only posts your pins on schedule, it also allows you to
upload photos in bulk using a bookmarklet that makes it easier for you to pin
images directly from a website. It also provides metrics and analytics that will give
you an insight of your best performing pins and boards, as well as the interaction
that each of your pins get. You can also research the influence of your followers to
know who to engage with more frequently.

Pingraphy is a free service and you can register and log in instantly with your
Pinterest credentials.

e
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Welcome to PIN
Follow the steps below to get started

Step 1

Drag pingraphy bookmarklet to your bookmarklet toolbar pingraphy

Step 2:

Click the schedule button (to experience the Schedule flow) m

pin =

#Schedule your Pins —
on #Pinterest

BOESEE "oao
e =

B T

it

Note: Update your bookmarklet to get latest changes pingraphy

_ Step 4:
Board: Admiration [=] upload now | 4

- Click Upload or Schedule
Step 3:
Select the Board here - Board: | Admiration E]

— |5 Time: -

o

Description:

Schedule pins on =pinterest using
pingraphy.com

URL:

http://pingraphy.com

After opening an account, you will see a short tutorial on how to navigate the site
and how to use the Pingraphy tools.

When you go to a webpage and click on the Pingraphy bookmarklet, it will
automatically gather all the pinnable images on that page and you can select which
ones you want to pin on your boards.

-
+
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Close

Night city set of 4 prints 4x6” S0 Paulo Sme
Abstract home decor Night lights Holiday Pei
photo

n | fold-over clutch, hand-dyed cotton and leather

VTG Avant Garde Neutral Origami Heels- T
Tone Cri Taupe - SPAIN

- Night Owl tm
wsNYC. Also in

ar
eam and Taupe

This example was taken from Etsy’s homepage.

Once you have chosen the images that you want to pin, you’ll be taken to a page

where you’ll be able to put the descriptions of each image,
boards that you want to upload them to.

as well as choose the

Board: Admiration B upicad now
Board: Admiration E| HELLO Board: Admiration
Time: - Time: -
- 2013 -
Description: - Description:
Gifts New Year's
V,
URL: URL:
http://www.etsy.com http://www.etsy.com
* = R =
Board: Admiration (=] Board: Admiration
Time: - Time: -
Description: Description:
New Year's
,
URL: URL:
http://www.etsy.com http://www.etsy.com
*'E"?':;"?:e 4 *'E"'—':;"’?:;

Night city set of 4 prints 4x6" Sao Paulo
Abstract home decor Night lights Holiday photo

V

When you
when your pins will be posted.

click on the button that says ‘Schedule’, you'll see different options on
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Board:  Inspiration E -uploadm \ schedule

Start Time :

Interval in Minutes (between each Pin):

zone :

(GMT-05:00) Eastern Time (US E\

It is very easy to navigate through Pingraphy’s website, making it a favorite among
professional Pinterest users.

4 PinReach. Though PinReach does not have an auto-posting feature, it does
provide valuable insights on your campaign and your profile.

PINTEREST

INFLUENCE
& ANALYTICS

L Ea
Recent Scores Pulled view i
X
o (?
20
momotecn jokepark

Today's Trending Members (Random) view a

n arent uance 8 Analyics
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PinReach will help you identify the best hours for you to post your content by giving
you a comprehensive review of times and days when you got the most interactions
on your pins.

It will also tell you which boards are the most popular in terms of activity (repins,
likes and comments), as well as show you the trending posts of the moment.

We’'ll see more examples of these types of tools in the last section of Part I.

Pinterest not only lets you post images from the Internet, it also lets you post videos from
YouTube and other video hosting sites. In the next section, we’ll look at the importance of
posting videos on your board and how it can help your Pinterest marketing campaign.

Video Gallery

Online videos are invaluable sources of knowledge and entertainment for clients who are
looking to learn more about a product, brand or service.

Pinterest lets its users upload videos and create boards dedicated to videos. This is a
convenient way to put all your videos in one area where your followers can just look at all
of them without having to search in different boards.

But what types of videos should you post? Here are some ideas:

4 Creatively feature your products. Don't make the videos look like scripted
commercials. A great way to showcase your offerings is by getting your followers
involved. Ask them how they like to use your products and how it has helped their
lives. Make a video montage of the best video submissions and put a creative spin
and your personal touch.

If your business is in the food industry, you have an advantage because one of the
most popular topics in Pinterest is food. If you're having problems with idealizing
your videos, ask your followers for some advice. This will help increase interaction
between you and your audience which could create long-lasting partnerships that
will benefit your business.

4 Tutorials and DIY projects. A big percentage of Pinterest’s users use the site to
get arts and crafts inspirations, recipes and tutorials for home projects. Use this to
your advantage by creating your own tutorial videos for projects that are related to
your products or industry.

This closely ties in with one of the posting strategies that we discussed in the Ideal
Content section of this e-book. You can use DIY and tutorial videos to promote a
lifestyle that your product is trying to sell. It will also display your knowledge and
expertise, as well as your creativity.

e
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4 Video Tours. Video tours are invaluable for real estate agents, tour guides, travel
agencies and event planners because it allows them to give their audience a more
interactive way to see locations and properties that photos can'’t provide. It will also
give you a chance to explain features of these places as you go along, providing a
sense of continuity and cohesion that is important in any promotion.

[ Feature extra-curricular activities. If your company had a family outing or
teambuilding experience, create video highlights and let your followers see your
team at play. Again, this is in-line with one of the mentioned content strategies
which is to humanize your brand.

It would also benefit you to feature activities related to causes you support. Whether
you organized or participated in a fun run for breast cancer awareness or were
present and active in a dog adoption fair, these activities will help establish your
company’s vision and mission for your community.

Creating video boards is just as easy as creating photo boards. Just ensure that you have
uploaded your videos to YouTube or Vimeo to make linking easy. Also remember to link
these videos to your blog or website so that when they click on the video link on Pinterest,
users will be taken to the appropriate landing page to learn more about your company,
your products and your activities.

Similarly with photo boards, remember to create a thoughtful title for your video boards
and use a creative and eye-catching board cover to attract your followers’ attention.

To know whether your Pinterest marketing campaign is effective in helping you achieve
your online marketing goals, you’ll need to use several tools and programs to help you
monitor and analyze your progress. In the next chapter, you'll discover the tools that
marketing professionals use for their campaign and you’ll also learn how to use data to
improve your campaign and strategy.

Measuring and Analyzing Views

As far as Pinterest marketing campaigns go, if your pins and boards aren’t viewed, then
you won'’t get the mileage that you need to generate traffic and buzz for your website and
brand.

Similarly, if your content is getting hundreds of views and repins, if you're not able to
analyze the activities and metrics of your Pinterest page, you will be wasting golden
opportunities to take your campaign to the next level.

Because of Pinterest’s rising popularity as a marketing avenue for brands and businesses,
many tools have become available for measuring and analyzing campaigns in the past
year. In this section, we’ll narrow down the best tools that you can use for your needs.
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™ Pinfluencer. Pinfluencer is very useful for brands and companies but it is a paid
service. You can however, test out their tools for free for 14 days.

Pinfluencer @ o oo

Marketing and Analytics Platform for
pifll)

Contests, Sweepstakes
Influential Pinners

Viral Pins and Boards

Pin to Purchase tracking m Pir°3f’lcer

Competitive Insights
S A short introduction to Pinfluencer
Start Your 14 day FREE Trial!
exctudes hosted promosons

or Request a Demo >

Top Retailers and Brands use Pinfluencer

HAUTELOOK

@I’II’I.RIIML thefind Fab.

Pinfluencer Analytics Demo

Top Pins at a glance
“Top Pins From Website

Pinfluencer tracks your most viral and

L] (-] o
engaging Pins - both from your website and
- boards. See which content resonates the
most and how the world is reacting to your

catalog.

In The News

TechCrunch )| All Things Digital. g‘gﬁg?g& mEK

Most advanced Pinterest analytics and monitoring Request a Demo

Upon signing up, you will be asked to provide your website URL, as well as your
competitors’ to make a comparison between performances. Pinfluencer’s algorithm
computes your page’s influence, reach and popularity that can give you a good idea
of how you rank on the site.

p—
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You can also look at the list of the most popular pinners on the site. These are the
users that have the most number of followers. You’ll want to familiarize yourself with

these users so that you can build lasting and working relationships with them to
improve your reach.

™ PinPuff. The great thing about PinPuff is that it tells you the value of your pins
aside from giving you a score for your whole page.

@Pinpuﬁ

Calculate Your Pinfluence and Sign Up for Perks

Y oo (I s @owe 555 31

News : Pinpuff acquired by Science

=l 4
K

What is Pinfluence? Twitter Feed

Find us on Facebook

A\ Pinpuff
@ inpu

— A=
&t PR

&8 feedback & support

Like Pinfluencer, Pinpuff will give you a score based on the activity on your page,
the quality of your followers and the number of your pins and boards. Simply
provide your e-mail address and Pinterest username on their website to get your
score.

™ Repinly. While the other two tools mentioned provide insights on your campaigns,
Repinly gives you information about what'’s trending and popular on Pinterest.

-
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.
ﬂepu‘[ly Popular Pins  Popular Boards ~ TopPinners  Videos  Stats Q + Join Repinly

Welcome to Repinly!

Trending Pins N‘m Top Pinners
11,575,859
AlmondJot 1 E

cupcake Bt
3 P 7642.245
. a 7,325446
- 7,069,504
163 6825473
210

6779485

More Pinners »

28 254 1,001

» 546 307
7 s

Design  Humor  Hair & Beauty Ant

Top Pinning Sources
Popular Boards

Animals G
(e -
s
R 1775924 729128
S dogs s 5
W oo 1,654,416 569,654
1 Adorabie Animats - -
& &
4 997,776 459,042 More Stats »
928,889 458,851 Follow Repinly
tie | 1 2,887 people e ths. Be the frst of
More Boards » More Boards » _ yau Slance.
Products Trave W Follow @Repinly  7.375 followers
2436588 | bemiy Tovel 2433332 Follow me on Pintered
2423167
2430761
2073652
2428,967
1,736,804
2427840
1,697,181
2427803
1102310
2426154
More Boards » More Boards »
More Popular Boards
U P 12 Repini t R

Repinly is a good tool to use to discover the most popular pinners, pins and topics
depending on specific industries and fields. If you're looking for content to pin, this
is a great place to get inspired.
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Summary - Part 1

OK, so that brings us to the end of the quick start guide. In the next section we'll be
exploring your long term strategy, but to summarise what you've learnt so far, to
really kick off your Pinterest Marketing strategy here's the main things you need to
be doing;

1.

2.
3.

o

=0 0N

Convert your personal account to a business account or create a new business
account

Optimise your profile description etc (more about that in the video course)
Ensure you upload creative and high quality images relevant to your brand to
improve your chances of being repinned

Don't forget the links! The most important part of your Pinterest strategy is to
link all your images back to where you want visitors to end up!

Optimise your descriptions for interest and ranking

Arrange your boards into interesting themes and pin relevant images into each
board

Create interesting product boards to showcase your products

Schedule your pins to go out at optimum times of the day

Measure your results using the tools suggested

. Purchase the video course that accompanies this ebook to see how it’'s all put

together!

Now let's have a look at how to continue to grow your brand, your reach and your
followers!

. . | ! ’ L
Access the Videos Here!  Share This Document! : g | )



http://www.facebook.com/sharer/sharer.php?u=http://the-sna.com/op/fblandingpages/
http://www.facebook.com/sharer/sharer.php?u=http://the-sna.com/op/fblandingpages/
http://www.facebook.com/sharer/sharer.php?u=http://the-sna.com/op/fblandingpages/
http://www.facebook.com/sharer/sharer.php?u=http://the-sna.com/op/fblandingpages/
http://clicktotweet.com/5a8Bv
http://clicktotweet.com/5a8Bv
http://clicktotweet.com/5a8Bv
http://clicktotweet.com/5a8Bv
http://www.linkedin.com/shareArticle?mini=true&url=http://the-sna.com/op/fblandingpages/
http://www.linkedin.com/shareArticle?mini=true&url=http://the-sna.com/op/fblandingpages/
http://www.linkedin.com/shareArticle?mini=true&url=http://the-sna.com/op/fblandingpages/
http://www.linkedin.com/shareArticle?mini=true&url=http://the-sna.com/op/fblandingpages/
https://plus.google.com/share?url=http://the-sna.com/op/fblandingpages/
https://plus.google.com/share?url=http://the-sna.com/op/fblandingpages/
https://plus.google.com/share?url=http://the-sna.com/op/fblandingpages/
https://plus.google.com/share?url=http://the-sna.com/op/fblandingpages/
http://www.jobarnesonline.com/adtracking/go.php?c=pinbooklink
http://www.jobarnesonline.com/adtracking/go.php?c=pinbooklink
http://www.jobarnesonline.com
http://www.jobarnesonline.com
http://www.jobarnesonline.com/adtracking/go.php?c=pinbooklink
http://www.jobarnesonline.com/adtracking/go.php?c=pinbooklink

www.jobarnesonline.com

LONG TERM PINTEREST MARKETING
STRATEGY

* % %

Now that you know how to conduct a Pinterest marketing campaign, you'll need to know
how to craft long-term strategies to fit your varying marketing objectives. This section is
dedicated to teaching you the different aspects that you'll need to focus on to ensure the
reach and sustainability of your Pinterest identity.

Establishing Long Term Relationships

Even if you publish the best photos in Pinterest, if you don’t have loyal followers who will
repin your content, you’ll lose traction and virality. This is why it's important for you to
engage with your followers and to establish a symbiotic relationship with the community.

In order for relationships to last, it must be meaningful. Even on Pinterest, you can touch
the hearts and emotions of your followers by interacting with them and learning more
about their likes and dislikes. Here are some tips:

4 Take the time to research and find the top pinners of topics that are relevant to your
brand. Find the pinners who have hundreds, even thousands of active followers and
who also post high-quality viral pins. There are several tools and websites that you
can use to find these pinners. Refer to the list provided in the previous chapter to
see the best tools for this purpose. Then comment, repin and begin to build a
relationship with that person.

M When looking for pinners to partner with, consider the following:

[¥] How popular are they? Remember that you want your pins to be popular as
well, so you'll need to consider the number of users who will get to see your
content if it is repinned. Having partnerships with top pinners will guarantee
that your posts will be seen by a large audience.

Share This Document! LE m 8+
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] How often do they pin? You need to connect with pinners who are active on
Pinterest. It won’'t make much sense to invest in a partnership with someone
who only pins intermittently.

] Are they active on other social media sites? Pinterest allows linking of
several social media sites, including Facebook and Twitter. This means that
when your content is repinned on Pinterest, it can also appear on the
timeline and newsfeeds of that person.

%] How good is their “brand”? Are they social media experts and consultants?
Will they add positive associations to your brand?

4 Hold contests for your followers. Many brands on Pinterest hold exclusive contests
that their followers can participate in. Prizes and incentives are good motivators for
your followers.

A good example of a successful contest on Pinterest is Country Living’s Dream
Bedroom Pinterest Contest. In order to participate in the contest, users had to follow
Country Living’s account. After doing so, they needed to create a board with the title
“‘My Country Living Dream Bedroom” and pin at least 10 images featuring their
vision of their dream bedroom.

Create a Dream Bedroom Pinterest
board and you could win $500
worth of bedding from Garnet Hill!

.,

Here's how you enter:

Launch a Pinterest board, and name it

"My Country Living Dream Bedroom"

Fill it with at least 10 pins - a minimum of 5
must be pinned from CountryLiving.com

Tag all the pins on the board #countryliving
and #dreambedroom

When you're done, comment on this pin with
a link to your dream bedroom board!

FOR MORE DETAILS, VISIT
COUNTRYLIVING.COM/DREAMBEDROOM

At least five pins had to be a photo from Country Living’s website and it needed to
contain the hashtags #countryliving and #dreambedroom. Once the board was
complete, the users needed to comment on the contest pin with the URL of their

board. The winners were chosen by contest judges and they received a Garnet Hill
bedding set.

What's great about Country Living’'s contest is that it achieved several marketing
goals with just one event. It was able to engage with its followers, encourage
interaction by requiring them to comment on the contest pin, have their website
linked through the photos that are lifted from their site, trend on Pinterest through
hashtags and gain more followers by making it a requirement to enter the contest.

=
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If you're considering holding a contest for your followers, follow these guidelines:

] Let your goals and objectives take the lead. Before diving into the technical
aspects of the contest, always set goals and objectives for the event. The
mechanics of the contest should be guided by your goals.

] Determine the type of contest that you want to have. The type of contest will
depend on your objectives. For example, if you want to have more followers
on Pinterest, make it the minimum requirement for them to participate. On
the other hand, if you want more website traffic, ask your followers to create
a board with your contest title as its title and pin a number of their favorite
images from your website.

¥] Make your guidelines and mechanics as simple and clear as possible.
Having complicated and drawn out mechanics will just turn your followers off.
Having too many requirements can also discourage them from joining. Also
include the important fine print in your flyers (e.g. redemption procedures,
contest limitations, etc.)

¥] Make it worth their time. The best way to get people to participate in your
contest is to offer them a worthy prize. Remember that your prize must be
proportional to the effort of the participants. The bigger the value of the prize,
the more people will join.

(%] Before you launch the contest, be sure that you already have mechanics in
place on how to pick a winner. Pinterest has its own guidelines in its
business pages Terms and Conditions on contests. Instead of randomized
selection of winners, Pinterest encourages voting and/or judging as the
method of selecting winners.

Review and research other successful Pinterest contests related to your field in
order to get a good idea of the most effective contest types and mechanics that you
could then use for your own contests.

™ Interact with your followers through commenting. Pinterest is an effective platform to
reach out to your target market and posting comments on pins is a great way to
establish a working relationship with your followers. Meaningfully commenting on
other people’s pins will show the community that you are not on the site simply
promoting your brand. This will encourage trust and camaraderie between you and
other users.

Pinterest’'s main rule for commenting is to be respectful. Sarcasm and snide
remarks aren’t considered in good taste and could tarnish your image. If you
encounter an abusive and offensive commenter, do your part and report that user to
Pinterest. Don’'t get into a heated exchange with any user. Always conduct yourself
with warmth and professionalism.

Another way to encourage activity on your page is to collaborate with your followers. We'll
explore this in the next section.
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Collaborating on Boards

Collaborating on boards is a great way for you to get your followers more engaged with

your Pinterest profile.

A collaborative board is simply a board you create and then invite other users to also pin
on your created board. There are now two types of collaborative boards. 'Open' public
boards that can be seen by all and 'Secret' boards.

Essentially, a secret board is a published board with limited visibility, depending on the

restrictions that you set.

Create a Board

Learn more.

Type the name or email of a friend

Invite

All the names that you enter on the ‘Who can pin’ field will be able to see and contribute to
your board. You can invite the users you follow and even your Facebook contacts.

Here are some marketing uses for secret boards:

¥ Content development. Everything in social media marketing is planned — from the
content of the posts to be published up to when the content will be published. A
secret board can be used to develop the content that you will be publishing on later
dates. You can invite some of your active and influential followers to get their insight
on how effective your images or videos are in achieving your objectives.

4 Board launches. A secret board gives you the opportunity to arrange your pins and
jazz up your descriptions before you publish any content. This way, you’ll be able to
review the board as your followers would see it which would lessen edits and
revisions. It also gives you more time to search for quality content and your
followers won’t be overwhelmed by too many individually pinned photos in their

newsfeed.
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M Event planning. Secret boards will make it easier for you to brainstorm with your
team through pins. You can also include your event organizer, venue decorator,
florists and other contractors. You can also use a secret board as a collaborative
board where you can encourage followers to pin their own pictures from the event.

Aside from secret boards, you can simply opt to allow your top followers to contribute to a
board by posting pins that follow a certain theme. You can also use collaborative boards
as a marketing research tool to get insights on your market’s likes, dislikes and tastes.

Here are some suggestions for collaborative board uses:

™ Product testimonials and proof of quality. You can use an open board to
encourage your customers to post creative pictures of your product in action.

4 Create vision boards. You can also use collaborative boards for new product
ideas, marketing materials and even office renovation. This will give your followers
the feeling of being a part of the growth and development of your brand.

™ Highlight your community. Post pins of community events that you were a
participant of or just the local scenery and sights. Encourage other Pinterest users
to post their own photos. This will help you get to know more of your clients in your
geographic area.

Branch out from the ideas listed above and creatively use collaborative boards to your
advantage. The more followers you have, the more active your page will be. Don’t forget to
tell your collaborators to properly cite and link the sources of their images to avoid
problems with copyrights and ownership.

General Pinterest Marketing Tips

By now you should have a general idea of how to start and manage your Pinterest
marketing campaign. Here's some more general tips that you can use at any point during
your campaign.

M Always remember that when it comes to Pinterest, quality is more important than
quantity. Even if it's recommended that you post regularly, you'll need to ensure that
quality of your content does not fluctuate. Skip pinning a mediocre image just for the
sake of pinning. Take the time to find worthier pictures to publish.

4 Make sure that your website is fully functional and capable of handling increased
visitor traffic. Pinterest is very effective in driving traffic to your website. If your
server or webhost is unable to deal with the influx of visitors, your site will crash and
will not be accessed.

4 At the same time, make sure that your website’s design and content is optimized.
Review the navigation of your site to make it easier for website visitors to find what
they are looking for. Proofread your articles and other content on your website to
make it more enjoyable for visitors to read.
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4 Have pinnable images and Pinterest tools on your website as well. When a visitor
goes to your site, you want them to be able to share your content (and your by
extension, your website) to their own networks with no fuss.

™ Think like the average pinner. To know what your followers would appreciate, you
have to put yourself in their shoes and think of what YOU would like to see and
repin on Pinterest.

M Master your tools. Whether you use an image curator or Pinterest analytics, you'll
need to know every useful feature that you can use for your campaign. This will
make reviewing and analyzing your performance easier and more efficiently.

4 Keep it elegant and simple. You might have noticed that Pinterest’s design and
layout is uncluttered and straightforward. This is to ensure that users will only focus
on the pins. Mimic this approach when designing boards.

™ Set daily themes for your pins. To avoid pinning the same type of content over and
over in a short span of time, schedule themes for your pins. You can also share
your daily themes with your followers to create a collaborative board.

™ Enjoy what you're doing. Pinterest users explore the site for fun and learning. Adopt
the same point-of-view and you’ll be able to understand what makes an interesting
pin. At the same time, you'll also begin to enjoy and appreciate the Pinterest
community and the types of content that you encounter.

The best way to know what works for your brand is to get out there and start pinning! Start
out with a few focused boards and get to know the community, specifically the users that
you want to follow your account.

It may take some trial and error on your part but with the right tools, preparation and
enthusiasm on your part, you’ll find that Pinterest marketing is not only fun, it is also very
effective.
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CONCLUSION

* % %

Pinterest is now considered as one of the most powerful, effective and creative platforms
to raise awareness for your brand, products and services. More and more companies are
now using Pinterest as a way to convert clicks in to sales as studies show that the site’s
users are only second to LinkedIn when it comes to sales conversions.

Pinterest is essentially a virtual pin board that is mostly popular with females. If your brand
mainly targets females then Pinterest is the right platform for you. Through unique and
catchy images, you'll be able to attract the interest of other users and with each repin, the
link to your website and your brand page will reach more individuals.

Because Pinterest is a visual platform, the importance of the quality of the photos your pin
cannot be stressed enough. There are plenty of sources on the Internet for pinnable
photos but if you don’t have the time to sift through all of them, you can use tools that will
help you curate through hundreds of images to help you find the best ones to publish.

Creating boards is just as important as pinning and the more boards you have that focus
on a specific theme, the more organized your page will be. Focused boards will give your
page cohesion and consistency. It will also add to your brand’s professionalism and
thoughtfulness in your campaign.

A complete and comprehensive Pinterest marketing campaign requires not only worthy
pins and organized boards but also a pinning schedule and other user engagement
techniques.

Once you have a strategy and campaign plan in place, all that’s left for you to do is to
follow it. You may experience problems at first but as long as you follow the tips outlined
on this e-book, there’s no reason for you to fail.

Refer to this e-book as often as you need to find inspiration and ideas on what activities to
promote and execute on your Pinterest campaign. The best way to guarantee success on
Pinterest is to let your marketing objectives work hand in hand with your creativity. Inspire
and be inspired on Pinterest and your brand will be rewarded.
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If you'd like a more step by step visual guide on getting your Pinterest marketing
campaigns off the ground, grab the video course that accompanies this ebook. It's a steal!

Of course as with all my ebooks, please put what you have learnt into practice. All the tools
in the world are o good without ACTION!

Thanks for reading and if you're not following me yet on Pinterest you can find me here...
Enjoy pinning and see you over there!

Jo:)

We are what we repeatedly do. Excellence, therefore, is not
an act but a habit.

Aristotle
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Other Jo Barnes Resources

You've read the ebook, now watch the videos! I have created a full set of
training videos to accompany this course. To work along beside me and
start to see some truly tangible results in your business, click the link
below!

Pinterest Marketing 2013 - The Videos

Discover how you can master Facebook, create engaging, entertaining and
attention grabbing content, network like a pro and grow your likes,
comments, shares, optins and sales, in less than 1 hour a day with this
fantastic brand new facebook training course.

Facebook Marketing 2013 - The Videos

Discover how to master the world’s largest professional network and build
a community of targeted buyers easily & quickly!

LinkedIn Marketing 2013 - The Videos

Discover how to get your Social Media Management business off the
ground with this informative guide and bonuses!

A Quick Start Guide to Becoming a Social Media Manager

Create unlimited high converting lead generation pages with our easy to
use Facebook fan page templates.

Fan Page Templates
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Copyright, Licensing and Liabilities.

Copyright ©2012,2013 Jo Barnes Online. http://www.jobarnesonline.com/

Everyone is permitted to copy and distribute verbatim copies of this document, but changing it is
not allowed without the express permission of Jo Barnes Online.

All copyrights by respective companies are fully acknowledged.

Disclaimer of Warranty

THERE IS NO WARRANTY FOR ANY PROGRAMS OR DOCUMENTATION, TO THE EXTENT
PERMITTED BY APPLICABLE LAW. EXCEPT WHEN OTHERWISE STATED IN WRITING THE
COPYRIGHT HOLDERS AND/OR OTHER PARTIES PROVIDE THE PROGRAM "“AS IS” WITHOUT
WARRANTY OF ANY KIND, EITHER EXPRESSED OR IMPLIED, INCLUDING, BUT NOT LIMITED TO,
THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE.
THE ENTIRE RISK AS TO THE QUALITY AND PERFORMANCE OF THE PROGRAM IS WITH YOU.
SHOULD THE PROGRAM PROVE DEFECTIVE, YOU ASSUME THE COST OF ALL NECESSARY
SERVICING, REPAIR OR CORRECTION.

Limitation of Liability

IN NO EVENT UNLESS REQUIRED BY APPLICABLE LAW OR AGREED TO IN WRITING WILL ANY
COPYRIGHT HOLDER, OR ANY OTHER PARTY WHO MODIFIES AND/OR CONVEYS THE PROGRAM
AS PERMITTED ABOVE, BE LIABLE TO YOU FOR DAMAGES, INCLUDING ANY GENERAL, SPECIAL,
INCIDENTAL OR CONSEQUENTIAL DAMAGES ARISING OUT OF THE USE OR INABILITY TO USE
THE PROGRAM (INCLUDING BUT NOT LIMITED TO LOSS OF DATA OR DATA BEING RENDERED
INACCURATE OR LOSSES SUSTAINED BY YOU OR THIRD PARTIES OR A FAILURE OF THE
PROGRAM TO OPERATE WITH ANY OTHER PROGRAMS), EVEN IF SUCH HOLDER OR OTHER
PARTY HAS BEEN ADVISED OF THE POSSIBILITY OF SUCH DAMAGES.

Interpretation of Above Sections

If the disclaimer of warranty and limitation of liability provided above cannot be given local legal
effect according to their terms, reviewing courts shall apply local law that most closely
approximates an absolute waiver of all civil liability in connection with the Program or information
contained in the documentation, unless a warranty or assumption of liability accompanies a copy
of the Program or documentation in return for a fee.

Version 1.00 March 2013,
Edited and Published by Jo Barnes of Jo Barnes Online
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